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SOCIAL MEDIA / Facebook

May include Organic & Paid Traffic

Bl Page Views NOTES & ANALYSIS
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SOCIAL MEDIA / Facebook Aug 1, 2019 - Aug 31, 2019

Paid Media Results

1.  Greener,Cleaner Hampton Roads  Aug 1,2019  Aug 31, 20... 161,920 504,408 501 0.1% 6,300 4,433

NOTES & ANALYSIS

We ran the 'Greener, Cleaner Hampton Roads' video in August and it performed nicely. We added a couple of columns to this table
to demonstrate the number of times these videos are being viewed. Over 4400 occurrences of the video being played all the way
through in one month is outstanding!
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SOCIAL MEDIA / Instagram

May include Organic & Paid Traffic

I Followers NOTES & ANALYSIS
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